
How did COVID-19 affect 

food availability and access 

in South West WA? 

ECU South West researchers explored how COVID-19 impacted food 
availability and access in South West WA, between May and August 2020. 

Interviewees discussed such issues as: 

Distribution options such as  

restaurants and some farmers' 

markets suddenly disappeared  

Business models were adapted 

to deliver COVID-safe products 

Keeping regional borders open 

to food transport was essential 

to maintaining the food supply 

Their perception that consumers 

 wanted to support local farmers 

Dramatic fluctuations in demand  

caused by panic buying were more  

problematic than supply issues  

29 food industry 
stakeholders participated 

in telephone interviews 

121 community 
members responded to 
an online survey 

The most frequently reported outlets for 

purchasing SWWA-grown produce were: 

Local farmers’ 
markets (46.7%) 

Fruit and vegetable 
shops (46.7%) 

Independent 
supermarkets (43%) 

95.3% 

A large majority reported 

that they believed buying 

SWWA-grown produce was 

very or fairly important 

57% 

More than half  reported 

they now believe buying 

SWWA produce to be more 

important than they did 

before COVID-19 

47.2% 

However, almost half stated 

that their ability to purchase 

SWWA-grown produce 

remained the same 



Cultivate authentic 

local opportunities for 

direct food sales Support existing initiatives 

focusing on consumer 

education about food 

production 

Government 

How could findings from this 

research be implemented? 

For more information, contact Dr Stephanie Godrich: s.godrich@ecu.edu.au 

Review frameworks and 

legislation for childcare centres 

and similar institutions to allow 

a more flexible response to 

food system disruptions 

Retailers 

Provide opportunities for 

consumers to access 

COVID-safe products  

Establish a locally-grown 

produce corner in 

supermarkets 

Farmers 

Boost collaboration and 

relationships with food supply 

stakeholders and consumers 

Engage customers though 

storytelling and knowledge-

sharing (e.g. providing recipes) 


