
SOCIAL SUPERMARKETS

BENEFITS

OPPORTUNITIES CHALLENGES

 Social supermarkets sell ‘food surplus’ that are not considered sellable in mainstream
supermarkets at a heavily discounted price

Reference: Saxena, L. P., & Tornaghi, C. (2018). The emergence of social supermarkets in Britain: Food poverty, food waste and austerity retail. CAWR.

 Provide access to
low cost food

 Saves
customers

money

Breaks down
barriers between

people

Supports customers
through a

formalised program

Reduces 
food waste

Offers a choice of
food in a retail
environment

Complexities
associated with food
surplus supply links

 Increasing
competition for

food surplus

Heavy
reliance on
volunteers 

Food safety
legislation and

regulations

 Can likely provide a broad scale, local response
for building individual and community resilience

Can prevent food surplus generation along the
food supply chain 

May provide an opportunity for wider
socio-economic structural changes to move people

out of poverty


